
There’s No Business Like 
Student Business

Mirror Mirror On the Wall

Disclaimer: All mentions of 
the included groups are in-
tended to add to the article’s 
story. Any indications of pro-
motions are unintentional. 
     What do you imagine when 
you hear the word “business”? 
The answer most likely con-
sists of one or more of the 
following: office buildings, 
salaries, projects, workers, 
CEOs, experienced adults. No-
where on that list does it say 
students. The reason? Most 
people believe that students 
are too busy, students need 
to focus on school, students 

need to study for their classes. 
     That all may be true, but who 
says you can’t have businesses 
and school in the same world? 
Certainly not the students. Ja-
nine Wang (11), for example, 
began her own corsage and bou-
tonniere business, Nine Cor-
sages, in her sophomore year.
     “I originally planned on 
making corsages and bouton-
nieres because I thought that 
that would be a cool thing I can 
DIY and then sell. I call it Nine 
Corsages after my name, which 
has ‘nine’ in it,” explained 
Wang. “I mainly started it just 
for fun just to see how it went. 
Then, the charity part of it was 

afterward where I was like, 
‘Hey, I’m earning this money. I 
might as well donate a part of 
it.’ Last year, I donated [some 
of the profits] to Red Cross.” 
     This year, Wang has once 
again decided to donate a per-
centage of her profits, but this 
time it’s for American High. 
Half of her earnings will go to 
prom funds as well as to the stu-
dent councils of 2019 and 2020.
     Of course, to donate your 
profits, you need to make a 
profit. To make a profit, you 
need to form a business. The 
steps to do so range from plan-
ning to creating to advertis-
ing. This is when your business 
transforms from a figment of 
your imagination to reality.
     “The main part of it was the 
pre-planning process…Prom 
season is only that one short 
period of time. I think I spent 
the entire winter break [of last 
year] planning how I wanted it 
to look like and how to make 
corsages,” said Wang. “Part of 
my planning process was to 
make sure that it looked ap-
pealing and different from oth-
er corsages. [Another] big part 
of it was the marketing part.”
     When marketing is success-
ful, the business will attract 
customers who see what they 
want in the products. Juliana 
Wu, an alumnus of American 
High, is one of these customers.
     “I heard about it through 
Janine’s Facebook post,” de-
scribed Wu. “Janine’s ordering 
process was very streamlined, 
her prices are reasonable, and 
her designs were well-suited to 
the aesthetic I was looking for.”
     Even as a customer, Wu 
knows and agrees with the idea 
that having students run their 
own business is beneficial.
     “I fully support students 
who have taken the initiative to 
start their own businesses. It is 
respectable that they have the 
drive to execute their ideas.”
     Unfortunately, running a 
business isn’t always smooth 
sailing. People need to start 
somewhere, and that some-
where might be at the bottom.
     “Janine started the corsage 
business with limited materials 

As interest in entrepreneurship grows, so do student businesses and their benefits.

Michelle Lee
Staff Writer

     A pink base. Blend it out 
into an even magenta. . . 
Add an orange accent to the 
corner. Complete it with a 
classic cut crease with glit-

ter. And just like that, Mal-
issa Abraham (11) designed 
and submitted her look for 
her winter guard team. Af-
ter her winter guard captains 
approved the makeup, she 
would show up to compe-

titions early to help team-
mates that were not as confi-
dent with applying makeup. 
     Abraham not only does 
makeup for performances 
but also for her everyday life 
at school. She’d been playing 

around with makeup 
since she was about 
eight or nine, but she 
started wearing it more 
regularly in second se-
mester of her sopho-
more year to boost her 
confidence at school. 
     “I don’t have any 
eyebrows, and it was 
one thing I didn’t par-
ticularly like about 
myself per se, and I 
thought ‘if I don’t like 
it, then why don’t I just 
fix it?’” says Abraham. 
     Confidence is a big 
advantage of wearing 
makeup. Fashioni-
sta Kitty Lai (11) de-
cides to dress like the 

As Abraham does Estrada’s makeup, Pacia does Abraham’s hair. 
Their captain, Ashley Nguyen (11) explains why she chose to have 
makeup in their show: “When you put on makeup, you’re taking 
time to make yourself more uniform with everyone… rather than 

you being alone putting on makeup by yourself.”

best version of herself every 
day instead of only dress-
ing up for special occasions. 
     “There is one similarity be-
tween makeup and fashion: 
they both serve as armor. 
Armor in a dreary battle-
ground where the monotony 
of routine turns. That’s why 
I don’t understand the logic 
of saving a special version 
of yourself for a special oc-
casion, because, with the 
right version of yourself, 
every day would be a spe-
cial occasion,” says Lai.
     Wearing makeup is not 
a daily activity for most 
students at AHS. Occa-
sional makeup wearer 
Ammu Mohan (10) enjoys 
the confidence of wearing 
makeup without making 
it part of her daily routine.
     “For concerts, I’d use eye-
liner and other products. It’s 
not for anybody else, it's just 

Rebecca Beddingfield
Staff Writers

Beauty gurus give a glimpse into the idea of what it means to be beautiful 

(See cont. on page 7) (See part 2 on page 3)
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The past seven issues of 
the Eagle Era have been 
a whirlwind. We’re hand-
ing over the reigns and can 
scarcely believe that this is 
the last letter from the editor 
we will ever write at AHS. 
From setting deadlines to 
planning team bonding ac-
tivities, our experiences 
interacting with staff mem-
bers and coaxing reluctant 
sources to share have taught 
us so much about how peo-
ple work, how to cajole ef-
fectively without burning 
bridges, how to manage ach-
ingly close real-world dead-
lines, and how to handle 
critical feedback with re-
ceptiveness and enthusiasm. 
But all of these are simply 
manifestations of a single 
notion: the responsibility 
that comes with a free press.
One of the most difficult 
things about the job has 
been giving assignments, as-
sessing the balance between 

newsworthiness and impact. 
Will reading the article ben-
efit people or cause harm? 
Is the media’s purpose to 
simply inform and enter-
tain, or to educate? Is it to 
report and uncover, or to in-
spire, to galvanize to action? 
There are no easy answers to 
these questions—and what-
ever approach we chose, or 
future editors choose, there 
will always be a measure 
of uncertainty in our step. 
Hearing from friends how 
much they enjoyed or were 
impacted by an article, see-
ing a “confession” about a 
particular story or issue—
these are ways that we get 
feedback and understand 
the impact of our words and 
choices. But in some cases, 
the feedback is not so posi-
tive; it’s not so clear or in-
stantaneous; its ripples go far 
beyond the walls of Ameri-
can High School and into 
the gray area in which lies 
our collective conscience.
There are topics that will al-

ways be hard to report on, no 
matter what efforts we make 
to ease the pain. Exploring 
sensitive subjects without 
augmenting the suffering 
that already exists is a chal-
lenge. Personal loss is always 
felt deeply, and any reminder 
of it can only be gut-wrench-
ing to the people involved. 
As students, we are likely 
more tactful in our minds 
than in reality, and at times 
we’ve later regretted our ap-
proach. Our shortcomings 
as a publication, however 
well-intentioned, will—and 
indeed, have—caused no 
small amount of pain. It is 
through these failures that 
we hope to continuously re-
forge our newspaper to best 
inform our student body 
when it is tested by tragedy. 
Even as recently as last issue, 
we made some decisions that 
appear differently through 
the harsh lens of hindsight. 
It’s easy to view our work 
through the romantic lens of 
a scrappy investigator, prid-

ing ourselves on keeping a 
pulse of simmering stories, 
but it’s equally easy to forget 
that the ultimate purpose 
of any publication—or any 
act of creation—is not to 
create divisions in a myo-
pic chase for a story, but to 
capture our shared human 
experience and the simple 
breath that keeps us alive. 
In that respect, we apolo-
gize for any pain we have 
brought, and we renew 
our goal to bring out the 
truth in its stirring en-
tirety not only as journal-
ists but as human beings.

Letter from the editor
Dear Eagles,

With love,
Vyoma Raman and Divya 
Prakash
2018-2019 Co-Editors-in-
Chief
With support from Mr. 
Savoie, Era advisor

     The aromatic smell of ka-
bob fills the crisp air while 
children and adults play with 
their kites that graze across the 
blue spring skyline “in a scene 
reminiscent of the way it was 
at home, long ago when there 
was peace and life was good.” 
Many students at AHS have 
heard of the novels A Thousand 
Splendid Suns and The Kite 
Runner by Khaled Hosseini, 
but do not always know that 
many people around us at AHS 
share similar stories. Fremont 
has the largest Afghan popula-
tion outside Afghanistan. The 
Kite Runner ends with a family 
celebration at Lake Elizabeth, 
but the path to that happy end-
ing is often an arduous one. 
       Many adult Afghan immi-
grants in Fremont escaped the 
war between Afghanistan and 
the Soviets during the early 

1980s. Mr. Noori is a popular 
history teacher at American, 
but many students do not know 
his life story - he immigrat-
ed to the United States when 
he was only seven years old. 
     He recounts, “I don’t re-
member much, just a lot of 
noise. We first immigrated 
to Pakistan, then to the U.S.”
          The Soviet and Afghan 
War lasted over nine years, and 
began in December 1979 in the 
midst of the Cold War. Rebel-
lion groups collectively known 
as the “mujahideen” rebelled 
against the Afghan commu-
nist government which created 
social reforms deeply resented 
by the Afghan people. The So-
viets bombed several Afghan 
cities to decrease the muja-
hideen support, eventually 
rendering many middle-class 
Afghan families into refugees. 
This turmoil caused families 
to immigrate to other coun-
tries, leaving behind their be-
loved, but war-torn, country. 

     Fleeing to Pakistan was a 
tumultuous process. Mr. Ko-
histani, an AHS parent who in 
his youth left Afghanistan to 
seek safety, remembers: “In the 
middle of the night, we had to 
wake up and leave for Pakistan. 
It was scary because I don’t 
know when a bomb was going 
to explode. We rode on horses 
and had to travel during the 
nights, during the day we hid 
inside caves in the mountains.”
     Mr. Kohistani left Afghani-
stan when concerns for his fam-
ily’s safety escalated intensely. 
“My dad was on the side of 
people that fought against the 
communist party, the govern-
ment at that time. We had to 
leave because they were go-
ing to kill him,” he recalled. 
     Bibi Hawa Wardak (11) is 
an AHS student who moved 
here from Afghanistan two 
years ago. She cited other rea-
sons for her family’s immigra-
tion. Her father wanted her 
to be educated in the United 

States. “[Girls] couldn’t go to 
school because of the Taliban. 
There were bombs they would 
throw at female schools, like 
maybe once a year. We would 
stay at home for safety. Older 
boys would eve-tease [catcall] 
girls as they walked to school.”
     But if danger and threats 
plagued life in their home 
country, hostility and xe-

nophobia were constant in 
the lives of Afghan immi-
grants even upon fleeing. 
     Mr. Kohistani remembered, 
“We were not welcomed; kids 
picked on us because we didn’t 
speak the language. We couldn’t 
go to school at the beginning.
When I got to the United States, 
the kids were very mean to us. 

The Afghan-American 
Dream at AHS

Ashna Sharma
Staff Writer

Stories of resilience behind immigrants’ lives

(See cont. on page 8)

National Suicide Prevention 
Lifeline: 1-800-273-8255

Please talk to your counselor 
if you need help



April 2019 / Eagle Era / Page 3

in [her] inventory as to con-
trol the budget,” said Mr. Andy 
Wang, Janine’s father. “Some-
times her forecast and inven-
tory prediction is not [esti-
mated] correctly. That will lead 
to a disaster to deliver mer-
chandise in the upcoming due 
days, and then we have to rush 
to the supply store right away.”
     Being a student who 
still attends high school is 
also a factor that could col-
lide with the business’ ac-
tivities and cause concern. 
     “I did hesitate when she 
announced that she want-
ed to start a corsage busi-
ness because I [was] afraid 
that it may impact her school 
work,” revealed Mr. Wang. 
     “During AP season, I had 
orders coming in while I was 
studying. Then there were 
late nights trying to make 
them,” recalled Wang. “[The 
issue] was mainly just time 
management. Right now, ac-
tually, I’m facing some of 
that…I’ve been trying to make 
time to make the corsages.”
     Luckily, it is possible to over-
come obstacles, and Wang did 
so with her parents’ support.
     “I am so proud of Janine 
that she really did accomplish 
something that I think it is ex-
tremely hard–even for an or-
dinary adult–to achieve in the 
real world. She is able to provi-
sion, design, [take] inventory, 
forecast, and especially make a 
great product that all custom-
ers [approve] of,” praised Mr. 
Wang. “She also surveyed each 
customer [for] feedback for fu-
ture improvement. That is the 
key to success in any business: 
CUSTOMER FIRST is the key.”
     Alongside Wang’s art-relat-
ed business, another business 
that depends on the custom-
ers is baking. Kenneth Ca-
cacho, an alumnus of AHS, 
is familiar with the business 
process as well when he ran 
his baking business, Sweet 
Route, a catering company.
     “I wanted to start this bakery 
because it was always my pas-
sion to be in the kitchen and 
I was so curious where all the 
delicious food came from. Af-
ter practicing and testing reci-
pes, I soon realized there was 
a demand for what I cooked 
and baked which made me 
start Sweet Route,” said Ca-
cacho. “I learned so many 
things about business and bak-
ing on the job and I see it as 
practice for what is to come 
in the future…I wanted to ap-

ply my skills into something 
completely new that I would 
grow from the ground up.”
     As he built his own com-
pany, he received assistance 
from both of his parents. To-
gether, they worked to reach 
perfection for future plans, 
and then go beyond that.
     “My mom always emphasized 
quality and made sure I pro-
duced the best possible prod-
ucts that tasted amazing. My 
dad helped me on the business 
side with recording the financ-
es and expenses on the busi-
ness which was super helpful.”
     Even with various forms 
of assistance, he, too, went 
through some difficulties. 
     “A hardship was balancing 
this business with school and 
track and field. There were 
many times where I stayed up 
very late and did not have the 
proper time for homework 
and studying,” described Ca-
cacho. These problems, how-
ever, were balanced out with 
his successes. His sacrifices 
turned into rewards. “The best 
success was seeing people I 
didn’t even know and getting 
to meet them through Sweet 
Route which [showed] how 
much this business has grown.”
     Because he is attending col-
lege, Sweet Route is no longer 
active. Despite his decision 
to put his company on hiatus, 
Cacacho’s experience in Sweet 
Route has still been helpful to 
his potential future in business.
     “I learned the importance 
of having a strong relation-
ship with your customers and 
listening to them…In order 
to maintain a successful busi-
ness, the entrepreneur needs to 
love what they do and do what 
they love,” concluded Cacacho. 
“Right now I am focusing on 
professional-related opportuni-
ties in entrepreneurship by ap-
plying to intern at companies.”
     Businesses that make prod-
ucts and sell them aren’t the 
only types of enterprises in 
the world; there are also non-
profit organizations in the 
making. Austen Liao (11) is 
currently assembling an orga-
nization called On the Same 
Page which collects and do-
nates books to countries with 
children in need of them.
     “Since we were kids and 
growing up, we were given a 
lot of books that were more for 
little kids. We get a lot of pic-
ture books, we get a lot of easy 
books. Right now, they just sit 
on our shelves gathering dust, 

and there’s really no point to 
them,” said Liao when reveal-
ing the influence behind his 
idea. “We know that there are 
people in places all over the 
world that actually really need 
English books. We’re trying to 
take the books we don’t need 
and give them to those who do.”
     Liao plans to make On the 
Same Page an official non-profit 
organization. Doing so requires 
steps that may differ from typi-
cal businesses run by students.
     “There’s the basic stuff like 
the people that are in it and if 
there’s any connection between 
them. There’s a conflict of in-
terest that they want to avoid. 
If you’re expected to gain any 
money, you’re expected to write 
that down too,” listed Liao. 
“If you’re something special 
like a hospital or a school or a 
church, you have extra forms to 
fill out. If you’re a corporation 
or a non-profit, you need by-
laws and articles of incorpora-
tion, which are basically rules 
that your company needs to 
follow throughout its lifetime.”
     An aspect that does connect 
non-profit and for-profit orga-
nizations is finances. Possessing 
a budget–whether it came from 
personal funds or donations–
allows the organization to 
carry out its intended purpose. 
     “You need finances for the 
stuff that you do. If you’re 

non-profit, you can get grants 
more easily because any mon-
ey that’s donated to a non-
profit is tax-deductible, so 
there’s more of an incentive 
to donate to a non-profit be-
cause you’re not actually los-
ing money,” said Liao. “It’s not 
rare for companies to donate 
to non-profit organizations.”
     At the moment, Liao’s or-
ganization is still undergoing 
the process for official estab-
lishment. As of now, he has 
written out the bylaws and 
articles of incorporation, and 
he has spoken with lawyers 
for further advice. Once he 
completes all of the required 
forms, his idea will be con-
firmed as an active non-profit 
organization, which Liao hopes 
to accomplish by summer.
     “I just want to donate 
as many books as possible. 
We’ve been focusing mainly 
on the U.S.–because we’re in 
the US–and China and Tai-
wan because we know people 
there so it’s easier. If we do go 
through this, I’m going to do 
[the organization] stuff first 
and then my schoolwork.”
     While running a business, 
you don’t just gain money. You 
can also gain skills and experi-
ence necessary for navigating 
through life, whether that life is 
in school or in the real world.
     “A clear understanding of 

business, marketing, and entre-
preneurship is likely to ensure 
success regardless of which 
industry a student chooses 
as a career,” stated Ms. Cecil-
Hunter, who teaches Market-
ing as a Mission Valley ROP 
course. “Winning and thriv-
ing in a successful and satisfy-
ing career is both essential to 
survival and self-actualization. 
All workers, whether they 
are a CEO or a ditch digger, 
must be prepared for the chal-
lenges of the working world.”
     In addition, according to 
the article, “Why Every Stu-
dent Needs to Receive Entre-
preneurship Education,” from 
Medium, “Much like reading, 
writing, and basic arithmetic, 
basic entrepreneurial skills 
are quickly becoming nec-
essary to successfully move 
through the world. Increas-
ingly, we as a society are plac-
ing a premium on self-promo-
tion, innovation, and creative 
problem-solving…It creates 
opportunity, ensures social 
justice, instills confidence 
and stimulates the economy.” 
     Because of the world’s grad-
ual acknowledgment of the 
support provided by business 
activities, students are becom-
ing more aware of the value of 
entrepreneurship. While some 

There’s No Business Like Student Business (Cont.) 

(See part 3 on page 8)
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MUSIC ON, REALITY OFF

An avid listener of music, Ebuen draws inspiration 
from many of her favorite singers. “I feel like I get 
a lot of inspiration from other top artists that you 

don’t usually hear from the radio,” she explains, 
clarifying that “obviously, there’s Ariana Grande—

she’s good—but there’s also John Mayer, Billie 
Eilish, and Chelsea Cutler.” She also looks up to 

her favorite artists for the ways they express them-
selves through music. “I love Billie Eilish because 
she puts a lot of soul in her music,” she explains. 

“Most people don’t know, but she’s depressed, and 
through her music, I feel like she can express that, 
which is very touching to me.” Ebuen learns from 

watching her favorite artists and applies that to her 
own music: “I love all their music, and I kind of 

take inspiration from them,” she states, “but I also do 
my own thing as well.”

We hear it everywhere: from the earbuds that are always with us to the loud, upbeat music that unites people at a concert, music is a powerful entity 
that impacts people in many different ways throughout everyday life. For senior Jamilla (Jam) Ebuen, music is a medium through which she is able to 
understand her emotions, express herself, and form meaningful bonds with others. Ebuen runs a YouTube account (Jazelle West) on which she posts 

covers of popular songs as well as music videos for her own original songs. Her channel also features collaborations with her friends.

Though she began with covering other artists’ songs, Ebuen 
has started writing her own songs in recent 
years. “Usually, it’s after something that hap-
pened to me, because it’s hard for me to talk 
to people about my feelings—I kind of just sit 
alone in my room,” Ebuen describes. “I don’t 
know...I cry a lot. I went through this breakup, 
and that’s how I wrote about it.” She explains 
that writing about her experiences helps her 
overcome her struggles: “I feel like the more 
I listen to it—the more I listen to my own 
song—the more I get over that, because I feel 
like I translated it into a song, and it’s no lon-
ger part of me. I separated it from me.”

“Jamilla sings with 
raw emotion, and 

that’s evident in the 
songs she has cov-
ered, written, and 

performed over 
the past few years,” 

describes Anjana 
Sriram (11), who has 

worked with Ebuen 
before on multiple 

occasions. “The songs 
that she writes seem 

to be very meaningful 
and come across as 

emotional, yet put-together. She is a very mature musician and songwriter, and it’s amazing 
how she is able to express her inner thoughts through very well-developed songs and lyr-
ics.” Andrew Chen (12), who has collaborated on a cover with Ebuen before, further con-
firms this. “Her original lyrics, melodies, and instrumentals are crafted perfectly together 

to form a production level product. Because she can make her own songs, her creativity 
can go in any direction she wants, allowing her to express herself without any restrictions,” 

he explains. “This intangible skill is what sets her light-years beyond others.”

Through 
songwriting, Ebuen explores an 
intimate side of herself, broaching 
topics that are close to her. “Before, 
[my songs were] about heartbreak, 
but recently, I’ve been writing a lot 
about myself,” she explains, giving 
an example: “There’s a song called 
‘Breathe’ [that] I feel like is just a 
reflection of my life: how I deal 
with growing up...and since I’m a 
senior, it’s kind of hard to let go of 
high school. I also kind of want to 
leave high school, and I’m ex-
cited for college, but it’s hard to go 
through that transition. So mostly, 

[my songs are] about self-reflection.” In a more general context, she describes a sentiment that many 
songwriters can attest to: “Whenever I’m writing, I don’t really think at all; it’s basically [that] I’m just 

letting out all my feelings. [When writing a song], you’re not talking to someone. It’s like you’re talking 
to yourself. I feel like that’s very important: to have time for yourself.”

Ebuen’s songwriting process leans more on spontaneity instead of a rigid, 
steadfast approach. “Usu-
ally, [songwriting] just kind 
of comes up,” she says. “I 
never sit down and say, ‘oh, 
I’m gonna write a song now.’ 
Anywhere, I usually think of 
a melody, and I’m like, ‘oh, 
that sounds nice.’ I’ll record it 
on my [voice] memo [on my 
phone]. Or, I think of a lyric or 
a line that I came up with that 
I really like, and I’m like, ‘wow, 
that really touched me.’” Her 
friend Devin Hill (12) affirms 
that Ebuen turns to music as a 
way of self-expression when-
ever the need arises, rather than setting aside designated blocks of time for 
her craft. “I think Jam uses music to say what she feels. When she’s sad, she 
plays the piano and posts something on her music account,” Hill describes. 
“When she’s happy, she’ll pick up her guitar.”

By: Annie Liu

The impact of music is something that 
many can attest to, and yet it also pro-
vides a unique experience for every artist. 
Personally, Ebuen explains, “I feel like it 
made me happier. Without it, I feel like 
I can never fully express me, you know? 
For some people it’d be sports, drawing, 
or art, but I feel like for me, it's a hobby 
and my life kind of centers around it. It 
helps me get through reality.” In regards 
to a larger context, perhaps she sums it 
up perfectly when she states, “Life with-
out music would be weird; it would be 
strange. I just feel like it’s self-expression. 
Anyone can make music, and I’m pretty 
sure everyone likes music, no matter what 
the genre is.” 
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MUSIC ON, REALITY OFF
We hear it everywhere: from the earbuds that are always with us to the loud, upbeat music that unites people at a concert, music is a powerful entity 
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understand her emotions, express herself, and form meaningful bonds with others. Ebuen runs a YouTube account (Jazelle West) on which she posts 

covers of popular songs as well as music videos for her own original songs. Her channel also features collaborations with her friends.

Through 
songwriting, Ebuen explores an 
intimate side of herself, broaching 
topics that are close to her. “Before, 
[my songs were] about heartbreak, 
but recently, I’ve been writing a lot 
about myself,” she explains, giving 
an example: “There’s a song called 
‘Breathe’ [that] I feel like is just a 
reflection of my life: how I deal 
with growing up...and since I’m a 
senior, it’s kind of hard to let go of 
high school. I also kind of want to 
leave high school, and I’m ex-
cited for college, but it’s hard to go 
through that transition. So mostly, 

[my songs are] about self-reflection.” In a more general context, she describes a sentiment that many 
songwriters can attest to: “Whenever I’m writing, I don’t really think at all; it’s basically [that] I’m just 

letting out all my feelings. [When writing a song], you’re not talking to someone. It’s like you’re talking 
to yourself. I feel like that’s very important: to have time for yourself.”

Ebuen’s songwriting process leans more on spontaneity instead of a rigid, 
steadfast approach. “Usu-
ally, [songwriting] just kind 
of comes up,” she says. “I 
never sit down and say, ‘oh, 
I’m gonna write a song now.’ 
Anywhere, I usually think of 
a melody, and I’m like, ‘oh, 
that sounds nice.’ I’ll record it 
on my [voice] memo [on my 
phone]. Or, I think of a lyric or 
a line that I came up with that 
I really like, and I’m like, ‘wow, 
that really touched me.’” Her 
friend Devin Hill (12) affirms 
that Ebuen turns to music as a 
way of self-expression when-
ever the need arises, rather than setting aside designated blocks of time for 
her craft. “I think Jam uses music to say what she feels. When she’s sad, she 
plays the piano and posts something on her music account,” Hill describes. 
“When she’s happy, she’ll pick up her guitar.”

Courtesy of Jamila Ebuen

Ebuen comes from a very musical family, and the spontaneity in her approach towards 
music is something that her family shares as well. “My mom sings, and my dad plays 
the piano, so it’s kind of like a full circle experience,” she explains of her musical back-
ground. “Usually we’d jam at our studio—my dad would be like, ‘oh, here, let’s play,’ 
and my mom would just randomly start playing a beat on the drums or something, 
and then my dad [would] join in.” In addition, Ebuen is in a band with her parents, 
and they often perform for audiences at restaurants and hotels. For them, music is 
a way in which they can create deep emotional connections. “I’m always with [my 
parents] and I practice [music] with my dad a lot, so it’s kind of a bonding feel-

ing, because we bond with 
our music,” describes Ebuen. 
Ebuen’s mother echoes these 
sentiments, describing how 
music has the ability to bring 
them together. “It’s fun and 
endearing, because you get 
to do what you love with 
your loved ones,” she states. 
“Your daughter is the bass 
player, and your husband 
is the piano player; it’s very 
motivating and it inspires me 
more to sing.”

Courtesy of Jamila Ebuen
Ebuen has also experienced a journey of 
becoming more confident in her abilities 
over the years. “Before, she didn’t like sing-
ing because she was shy and timid, [but] she 
started becoming less shy when she joined 
our band,” recalls Ms. West, Ebuen’s mother. 
“I think [performing in the band] made her 
come out of her shell more.” Ebuen has grown 
to embrace performing, explaining, “I don’t 
really get nervous anymore. I used to when I 
was a kid. I started when I was around 12, and 
now I’m 18, so I don’t really get nervous that 
much, because I love what I do. If anything, 
it’s a rewarding feeling to be playing.”

It is clear through Ebuen’s experiences as well as the 
experiences of those around her that music’s impact 

is far-reaching. James Lacdao, who recently re-
corded a cover of “White Christmas” together with 
Ebuen, explains, “The feeling of performing music 
is like no other. It’s such an honor and pleasure to 

go out and just entertain people with music...Over-
all, it’s just an amazing feeling to put smiles on faces 

and to put a smile on my own face too.” He elabo-
rates further, saying, “Music means everything to 

me. I have a wide variety of genres [of] music that 
I love to listen to, and I listen to music every day. 

Music always helps me get through the day, whether 
it’s when I work out, when I want to relax, when I 

want to sleep, or when I just want to jam out. Most 
importantly, music is a way to express yourself 

towards the world.”

The impact of music is something that 
many can attest to, and yet it also pro-
vides a unique experience for every artist. 
Personally, Ebuen explains, “I feel like it 
made me happier. Without it, I feel like 
I can never fully express me, you know? 
For some people it’d be sports, drawing, 
or art, but I feel like for me, it's a hobby 
and my life kind of centers around it. It 
helps me get through reality.” In regards 
to a larger context, perhaps she sums it 
up perfectly when she states, “Life with-
out music would be weird; it would be 
strange. I just feel like it’s self-expression. 
Anyone can make music, and I’m pretty 
sure everyone likes music, no matter what 
the genre is.” 
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We had to fight and defend 
ourselves. We didn’t have the 
most expensive clothes so they 
picked on how we dressed.”
     This intolerance towards 
newcomers--a clear delinea-
tion of “outsiders”--appears 
to be a universal feature.
     Even in Pakistan, “Since we 
weren’t from their country, we 
dealt with a lot of racism. We 
didn’t speak the same language. 
We stayed in Pakistan for about 
four years. Then, we moved to 
Virginia where the kids were 
also very racist to us. There 
were mostly white people and 
they would make mean faces. 
They were like ‘what country 
is that?’ My dad homeschooled 
us for about half a year. We 
were one of the only Afghans. 
Then, we moved to Califor-
nia, where things got much 
better,” said Mrs. Kohistani.
     During the war, many fami-
lies had to separate as well. 
     Mrs. Kohistani said that 
she had to leave behind 
her brother in Afghanistan 
when she was eight years old.
       “We had to leave him be-
cause he was old enough to be 
fighting in the war. He ended 
up joining us later. It was dif-
ficult for guys in the military 
to leave,” she remembered. 
     Adding to the turmoil was 
the fact that entire Afghan 
communities were dispersed. 
    “Some went to Pakistan, In-
dia, Europe. Our thinking was 
when the war was over, we 
would go back. But the war was 
never over,” Mr. Noori said.
     Mr. Noori spent half of his 
teenage years in Alameda, 
where many refugee families 
from Afghanistan, the Phil-
ippines, and other countries 
resided together in a mixing 
pot of cultures, but he too re-
called facing prejudice. He 
and his family lived in pov-
erty, relying on food stamps 
and other social programs. 
Teachers had few expectations 
of immigrant students, while 
sometimes treating immi-
grant families with discourtesy 
and blatant discrimination.
      “The teachers figured ‘Oh, 
they wouldn’t amount to any-
thing,’ like we would become 
labor and warehouse workers 
and kids would snicker and 
laugh at our accents,” Mr. Noori 
stated, “We were still learning 
English. We went from a mid-
dle class family in Afghanistan 
to poverty and living in the 
ghettos in really poor condi-
tions-- not the best neigh-
bors, and not the best time in 

the 1980s. We went through 
financial turmoil,” he said. 
     Mr. Kohistani too recalls sim-
ilar conditions upon moving to 
the U.S. “[My teenage years] 
were very difficult because I 
grew up in Hayward and it 
was a rough neighborhood. 
The school was very dangerous 
and full of gangs,” he stated. 
     Simply put, life had gone 
from hard to harder. Many 
people had doubts about 
whether they had made the 
right decision by immigrating. 
     Mr. Noori recalled, “My 
mom and dad fought all time 
over money, and my dad yell-
ing at my mom that he want-
ed to go back to Afghanistan. 
He would question her if it 
was really worth  moving be-
cause she pushed for it. My 
dad still loved the old country.”
     Moving back was impos-
sible and immigrants found 
themselves with no choice 
but to plow on and make the 
best of their new situation. In 
middle school, Mr. Noori and 
his class had a field trip to UC 
Berkeley -- and it was there 
he was inspired to eventually 
go there for college. His sixth 
grade teacher changed his life.  
       “There were couple of good 
teachers, the diamonds in the 
rough. One of the teachers 
who actually cared about us 
took us to a sixth grade field 
trip to Cal. The atmosphere, 
the classes...She made us be-
lieve that anyone could go to 
college,” Mr. Noori reminisced.
     When Mr. Noori was a soph-
omore in high school, he and 
his family moved to Fremont 
and he attended American.  
     “I felt welcomed by events like 
international week and com-
munity events,” Mr. Noori said. 
  Afghan families have a strong 
love for their culture and cel-
ebrate with food and family 
on occasions such as Eid and 
Persian New Year. Respecting 
and treating others with hos-
pitality is a value that Afghan 
immigrants and children of 
Afghan immigrants believe in. 
   “What I specifically like about 
Afghan culture is how we treat 
guests very well. We make sure 
they are taken care of very well 
and feel comfortable in our 
home. I celebrate my culture 
in Fremont by going to a New 
Years party filled with Afghans 
every year in Lake Elizabeth. 
You get to socialize, play games, 
and eat delicious Afghan 
food,” Haseeb Sayed (12) said. 
      Mr. Noori initially joined 
community college and earned 

a 4.0, then transferred to his 
dream school UC Berkeley 
and studied history. “I saw 
students like me, who looked 
like me. Before that I thought 
only white people could go to 
college. In highschool, I was 
a B student and got admitted 
into a few colleges, but I really 
wanted to go to Cal,” he said.   
     Mr. Noori was in col-
lege when the tragic in-
cidents of 9/11 occurred.
        “9/11 was when I saw the 
difference between me and 
mainstream culture. In my 20 
years, there was no difference. 
Before, people thought Af-
ghanistan was India. It didn’t 
matter to them,” he stated. 
    People’s ignorance of 
other cultures often mani-
fests as racism - whether in-
tentionally or otherwise.  
      “Some people may joke around 
that ‘Oh you’re a terrorist,’ but 
I tell them - that is not funny,” 
Hamza Kohistani (12) said.
    This lack of awareness of 
Afghan culture and issues 
is something that Elias Ka-
mal, (AHS ‘14) works tire-
lessly to combat. He was mo-
tivated by hearing the stories 
of those in his community. 
     “I attended a conference a few 
years ago in Washington DC 
where hundreds of Afghan-
Americans gathered to discuss 
what it means to be a part of 
this diaspora. I was surround-
ed by motivated intellectuals 
from my own community who 
were similarly passionate about 
learning our ancestral history, 
culture, and the assimilation 
of Afghan-Americans into 
Western society,” Kamal stated. 
     Moved to action, he con-
tinued, “I began to learn about 
the challenges facing Afghan 
refugees, as well as first genera-
tion Afghans. I began hosting 
educational events and work-
shops at my college, informed 
friends on social media on 
political issues facing Afghani-
stan, and brought concerns 
from the Afghan community 
to Fremont’s City Council.”
     All of Kamal’s activism, as an 
advocate for the Afghan com-
munity, is rooted in his intimate 
knowledge of the challenges 
and stories of Afghan-Amer-
icans. “Being Afghan-Amer-
ican has affected my entire 
lived experience. I grew up 
hearing the stories of how my 
parents fled Afghanistan dur-
ing the Soviet occupation and 
found a life for their grow-
ing family here in the United 
States. As a child I learned to 

speak both Dari (Farsi) and 
English, while practicing tra-
ditional Afghan customs with 
family and the local Afghan 
community,” said Kamal. 
     As the son of immigrants, 
Kamal also recognized the 
fierce challenges that his com-
munity has faced. It’s not just 
Afghan adults, who immi-
grated during the eighties, who 
suffer from these hardships. 
The more profound issue, in 
his view? “Generational trau-
ma. The psychological trauma 
many of our parents faced 
from fleeing war, violence, 
and other issues is ingrained 
and often continues to affect 
them for decades in the form 
of depression, anxiety, and 
other mental health issues.” 
     Kamal himself is outspo-
ken about his own struggles 
with mental health. In his 
words,  “Increasing studies, 
along with my own personal 
experience, demonstrate that 
this psychological trauma is 
passed onto future genera-
tions, through genetics and 
learned behavior. We [young 
Afghans] have a personal stake 
in these injustices and they will 
continue to afflict us, and our 
communities for years to come 
unless they are addressed.”
    These psychological pres-
sures simply compound the 
adversity that immigrants have 
already faced. But whether it 
is first or second-generation 
Americans, immigrant fami-
lies often demonstrate extraor-
dinary resilience. Ms. Woo, 
ELD teacher at AHS, states, 
“My ELD students have shown 
me that bells of different types 
and sounds can create harmo-
ny because their common trait 
is perseverance. Every day is 
an accomplishment when one 
has to translate for their fam-
ily members, learn to speak/
read/write in a new language, 
help more recent immigrant 
students adjust to AHS on 
top of navigating through 
teen years and academics.”
     Mr. Noori certainly navigat-
ed successfully and resiliently 
through his life thus far, and is 
loved immensely by many of 
his past and current students. 
     “Mr. Noori supported me in 
the musical as a member of the 
audience. It was a great feeling 
seeing him as a supporter and 
also like family to me. He’s a re-
ally fun and funny teacher. He 
uses real life connections to-
wards lessons and cracks some 
jokes here and there so the class 
could be more comfortable. I 

felt like this was the only class 
I was genuinely happy in and 
to just be myself.” said James 
Lacdao, Mr. Noori’s former TA. 
      Mr. Creger is a sopho-
more English teacher, advi-
sor of the Afghan Students 
Association at AHS, and a 
close friend of Mr. Noori’s.
     He stated, “Wali is a very 
steady person. He is very 
good-natured. When he 
smiles at you and asks “How 
are you?” he really wants to 
know. He won’t just ask it out 
of formality. The History proj-
ect and the Creed project (my 
project) are very closely re-
lated. He shared his history 
to the students. I admire how 
he cares about student’s per-
sonal development as well as 
their academic development.”
     In part due to his own tur-
bulent, inspiring life story, per-
sonal and familial history is 
very important to Mr. Noori. 
He directs the History Proj-
ect, which of a compilation of 
a student’s history and culture. 
This skill of reflecting on our 
personal stories and inter-
weaving them with our val-
ues is an important one, not 
only for Mr. Noori’s students 
but for anyone in the world 
with a voice and a story. But 
perhaps the broader issue is 
not only telling our stories, 
but turning them into action. 
    Using our voices to fight 
is some of the most impor-
tant work that we can do. As 
Elias Kamal stated, “Equity 
encourages justice and in-
creased attention to disen-
franchised peoples. I want so-
cial justice and liberation for 
all oppressed communities.”
     Kamal acknowledges that 
this strong desire for change 
is one way in which his gen-
eration differs from that of ear-
lier Afghan generations, who 
tend to be more traditional 
and conservative. Kamal’s so-
cial media post sums up this 
simultaneous interconnect-
edness and generational shift 
between Afghan immigrants: 
“to be Afghan is to carry the 
scars of your ancestors. your 
blood, coursing with anguish 
from generations of battle. 
your soul, aching with wounds 
that have yet to heal.”
but remember, we too are 
warriors. though our fight is 
that of radical self-love, this in 
itself is a form of resistance.”

The Afghan-American Dream At AHS
(Cont.)
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‘I like it, I wanna wear it.’ 
Generally, I don’t like look-
ing at myself, but I like look-
ing at myself when I’m wear-
ing makeup,” says Mohan. 
     However, makeup serves 
other purposes. Alison 
Zhao (11) has been friends 
with Abraham since fourth 
grade and sees makeup as 
a way for her and Abra-
ham to bond as friends. 
     “The guard competi-
tion would start at 1:30, so 
I would be at her house at 
like 12:30 and we’d do it 
for half an hour, and then 
we’d go to the competi-
tion together,” says Zhao.
     Performances are not the 
only reason students at AHS 
start wearing makeup. Make-
up enthusiast  Helen Mei 
(10) had an influence in her 
life much earlier in her life.
     “I saw [my mom] do 
her own makeup. She’s 
one of my role models, 
and makeup made her 
more confident,” says Mei. 
     For others, the way they 
were brought up brings a dif-
ferent result. Josha Mae Pacia 
(11) attributes her disinter-

est in makeup to her parents. 
     “I find that I felt better 
without makeup, it's just 
sort of the way I was brought 
up. My mom enjoys having a 
natural face, so I guess those 
kind of beliefs were kind of 
put onto me,” says Pacia. 
     Makeup is only the tip 
of the iceberg. Artists such 
as Abraham see makeup as 
just another part of their 
daily routine, but other 
factors also affect stu-
dents confidence, such as 
clothing and body shape.
     This is true for both boys 
and girls. In a recent poll, the 
Eagle Era found that only 
30% of boys reported that 
they felt handsome, while 
33% of girls said that they 
felt beautiful. While dis-
cussions of self-esteem and 
beauty standards are mostly 
targeted towards girls, boys 
struggle with their im-
age just as much as girls. 
     “In the more recent years, 
beauty standards for women 
have been a lot broader, but I 
see that for boys it's not often 
talked about. For girls, you 
see shorted girls embraced, 

bigger girls embraced, but 
for guys, I think it's still a lot 
more rigid. Like you have to 
be tall, slim, and have an ath-
letic build,” says Abraham. 
     For many, gender isn’t 
the only factor that af-
fects beauty standards at 
AHS. American’s AP cul-
ture also seeps into how 
students perceive their ap-
pearance. Senior Joshua 
Wong explains how hard it 
is to feel confident at AHS. 
     “In this school, there 
seems to be this overhang-
ing atmosphere of ‘what I’m 
doing isn’t good enough.’ Of 
course, this is most visible 
with tests and grades, but it 
seems like this carries over 
into our attire. For example, 
one could think they aren’t 
doing enough to be hand-
some or beautiful, so they 
create this world where they 
must be handsome or beau-
tiful, a world where that is 
not their default,” says Wong. 
     Boys have gradually 
started tapping into what 
has been the source of confi-
dence girls have been wear-
ing for years: makeup. How-

ever, the stigma is still firmly 
against this growing trend, 
labeling all boys who take an 
interest in makeup or looks 
as gay, eradicating the per-
ceived existence of straight 
boys who care about make-
up and fashion. Makeup en-
thusiast Hyacinth Cajucom 
(10) has loved makeup since 
she was younger, but she re-
alizes the guys around her 
did not have the opportunity 
to experiment with makeup. 
     “I think we’ve all heard the 
idea of the equality of all peo-
ple, but I feel like [for beauty] 
that’s more towards women 
than men,” says Cajucom. 
     While there will not be 
equality in how we are 
perceived, we can achieve 
equality in how we choose 
to perceive ourselves and the 
people around us. Daniel Va-
lenzuela (10) just dresses the 
way that makes him feel the 
most comfortable daily, even 
though people see him in a 
different light because of it. 
He also dresses up for spirit 
week and has learned not to 
care about the looks he gets.
     “People who think they’re 

being judged on the way 
they look should focus 
more on the people they 
trust. If they’re telling you 
to change who you are en-
tirely, those people aren’t 
your friends. They should 
be respectful of you be-
cause that’s why they’re your 
friends,” says Valenzuela. 
     Friends do have a lot 
of influence over each 
other. Kezia Skariah (12) 
doesn’t do her makeup, 
because she doesn’t find 
the motivation to and she 
doesn’t feel any pressure to. 
     “My friends never re-
ally cared [about makeup 
and fashion], so I never re-
ally cared,” says Skariah. 
     At the end of the day, 
the simplest way to define 
a word such as beautiful is 
to use an English diction-
ary. According to one of the 
most popular dictionaries, 
Dictionary.com, beautiful is 
defined as “excellent of its 
kind.” If you wear makeup, 
wear it confidently. If you 
don’t, the same applies. 
Hold your head high and 
be an excellent of your kind.

Mirror Mirror On the Wall (cont.)

This American High School Life
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ACROSS
3 information about Trump’s pos-
sible ties to Russia is to be released 
in __
5 what we have gone eight weeks 
without
9 photographed for the first time 
ever
10 Chinese electronics company 
that is under scrutiny for privacy 
concerns
11 the sound that the intercom has 
been making
DOWN
1 new trailer for the last movie in 
the __ trilogy
2 __ outbreak in New York
4 April __ bring May flowers
6 Fremont has the highest __ popu-
lation
7 anti-Palestinian prime minister 
that was recently elected for his 
fourth consecutive terms
8 why we didn’t have FLEX for the 
first two weeks of the month
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turn to becoming entrepre-
neurs, others attend classes that 
look into the roles of marketing.
     “[My class’s] purpose is to 
help students develop an un-
derstanding of the marketing 
field, which touches every as-
pect of a product from its de-
velopment to its sale, promo-
tion, distribution, and pricing,” 
explained Ms. Cecil-Hunter. 
“Students are taught interper-
sonal communication, and 
they have ample opportuni-
ties to work in project teams 
and learn the value of effec-
tive customer service and in-
terpersonal communication.”
     Outside of classes geared to-
wards marketing matters, stu-
dents can utilize the commu-
nities formed by school clubs 
for a better understanding 
of the work that must go into 
the field. This can be helpful if 
you’re seeking to expand your 
knowledge of business or sim-
ply improve your current skills.
     “Business has a lot of 
branches that you don’t really 
see. Most people focus on the 
sectors of finance and market-
ing, but there’s a whole compi-
lation of stuff that goes into it,” 
said Sahil Jagad (12), a previ-
ous officer of the Distributive 
Education Clubs of America 
(DECA). “It gets you into new 
topics and you understand, like 
‘Oh, this is interesting. I want 
to go into this.’ For example, I 
took the marketing pathway in 
entrepreneurship. Most people 
take finance because of mon-
ey, and they’re good at math.”
     “It engages people with dif-
ferent passions to work on 
revolutionizing a multitude 
of industries that affect our 
everyday lives,” added Ro-

hit Mishra (12), an officer of 
Future Business Leaders of 
America (FBLA). “Also, learn-
ing about how businesses 
work really propels our ability 
to turn our creative abstrac-
tions into feasible projects.”
     Clubs that focus on business 
and marketing aim to challenge 
the students involved and lead 
them down paths toward future 
businesses with 
more preparation. 
Whether the stu-
dents use that to 
become entrepre-
neurs and open up 
student businesses 
is up to them.
     “There’s a lot of 
competition–same 
thing for business 
too. In business, 
you have to stand 
up and make a 
name for yourself 
because that’s the 
only way you’re 
going to be suc-
cessful,” stressed 
Jagad. “Finding 
a unique prob-
lem and having a 
unique solution 
that’s easy and 
convenient but 
also profitable at 
the same time is 
extremely hard.”
     Being exposed 
to businesses and 
the responsibili-
ties they pose al-
low students to 
be more receptive 
and ready for fu-
ture business in-
volvement. The 
options that have 
been mentioned so 

far include estab-
lishing your own 
business, taking 
part in business-
related clubs, 
and, now, joining 
currently existing 
companies, even 
if the role is not 
very serious yet.
     “I encourage 

students to seek a part-time 
job to expose themselves to 
the work environment,” sug-
gested Ms. Cecil-Hunter. “Fur-
ther, involvement in career 
technical student organiza-
tions such as DECA, FBLA, 
SkillsUSA, and HOSA pro-
vide education, support, lead-
ership, and competitive op-
portunities, which prepare 

students for entrepreneurial 
pursuits and careers in business.”
     Over the years, students 
have been encouraged to par-
take in business and entrepre-
neurship. The more experience 
they gain and the more risks 
they take, the smoother the 
transition from high school to 
the real world where careers 
are heavily business-based. 
Students don’t have to face re-
quirements for involvement 
either, such as being the top of 
their marketing class or work-
ing with every club on campus.
     “The cool thing about busi-
ness is that it’s not like other ar-
eas where experience is a heavy 
aspect of success,” explained 
Jagad. “Be charismatic, witty, 
and think ahead, and your 
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growth curve will be very, very 
steep. All it takes is one creative 
idea and a friendly persona.”
      Mr. Wang also offered 
his encouragement and ad-
vised, “If you have a business 
idea in mind, just think it is 
like a school project then just 
GUNG-HO–go for it. Even 
if the ending result is not as 
pleasant as the original ideal 
dream, it is you, as the young 
adult, who really [made] it 
by yourself to the finish line.”
     Sure, success isn’t guaran-
teed. Sure, not all roadblocks 
can be anticipated. This, how-
ever, doesn’t equal saying that 
success is impossible and that 
roadblocks can’t be passed.
     As Mishra put it, “embrace 
failure and learn from it.”

There’s No 
Business Like 
Student Business
(cont. 2)


